BergHOFF

Sustainability
Strategy & N
Impact Report 07"

FL{ ‘Qid ':lrwt.m — T,
e tco*mdig \ @
Y ¥ i \

= £ AN J026 =

° Prepared in voluntary alignment with the EFRAG VSME
Sustainability Reporting Standard (2026)

RECYCLED
MATERIAL7




INTRODUCTION ENVIRONMENT / ENVIRONMENTAL POLICY 26 SOCIAL / PEOPLE-CENTRIC POLICIES 44 STRATEGY AND ROADMAP 2026-2030 56

From responsibility to impact 3 B3. Energy & greenhouse gas emissions 27 B8. Employees: Characteristics and Working Conditions 45 Our Strategic Pillars 57
Three pillars, one clear direction 4 Climate & Circularity — International Frameworks 27 With Respect for People 45 Climate & Carbon Transparency 58
Foreword 5 The Four Pillars of Our CO, Reduction 28 Our Team in the Spotlight 47 Circular Products & Materials 59
The Carbon Footprint Explained 29 B9. Employees: Health and Safety 48 People, Safety & Engagement 60
GENERAL DISCLOSURE — GENERAL INFORMATION A Ton of CO, in Perspective 30 Putting People at the Heart of Everything We Do 48 Responsible Governance & Data Integrity 61
B1. Basis for preparation 6 Our Carbon Footprint: From 2021 to 2024 31 B10. Employees: Training and Development 48 Customer & Partner Activation 62
General information 6 Protection and Sustainable Use of Natural Resources 32 Sustainable Partnerships 49 Monitoring, Evaluation, and Adjustment 63
About BergHOFF Belgium 7 Roadmap: From Fossil Fuel to Fully Electric by 2030 33 How We Inspire Families to Cook Energy-Efficiently 50
Our stakeholders 8 B4. Pollution — PFAS-free cookware 34 CUSTOMER & PARTNER ENGAGEMENT 64
How we create value 12 B5. Biodiversity 35 GOVERNANCE / ECONOMIC AND RESPONSIBLE POLICIES 51 Transparency as a Lever for Change 65
B2. Policies, targets, action plans and resources 13 Trees Planted via Go Forest 35 G1. Ethical Business Conduct 52 Added Value and Co-Creation 66
Sustainability is in our DNA 14 Flower Meadow & Bee Colony 36 Responsible Business 52 Impact Grows Through Dialogue 67
The Sustainable Roadmap to BergHOFF 2030 17 Bé6. Water Consumption 37 Governance in detail — G1t/m G3 53 Together Towards 2030 68
Clear frameworks 18 B7. Resource Use, Circular Economy & Waste Management 38 Advisory Board 54 VSME Disclosure Index and Methodology 69
National & international frameworks 19 Made with Recycled Materials 38 G2. Risk and Data Management 53 Outlook and SDG Impact Matrix 71
SDG's, EcoVadis, SBTi & VOKA 20 Packaging & Shipping 39 G3. Transparency and Reporting 55 Acknowledgements 72
The VSME Standard: Our Bridge to CSRD 23 Sustainably Packaged 40 Recognitions on Our Journey to Sustainability 55
Materiality assessment 24 RE-ZIP Circular Packaging 41 APPENDICES 73
On-the-Go & Reusable Products 42
Personalization Enhances Sustainable Value 43

Table of conte ’ ’
AR



KEY MESSAGE

2026 « Acceléhsn

THIS REPORT SERVES AS BOTH:

From
ResponSibility - Sustainability Report 2026
to I m pac —> Strategic Roadmap 2026-2030

- VSME-aligned ESG disclosure

BergHOFF Belgium reports voluntarily in alignment with the EFRAG
VSME Sustainability Reporting Standard, ensuring transparency,
consistency and future readiness towards CSRD requirements.

- EcoVadis Silver Substantiation

- Marketing & brand asset

- Inspiration for Customers and Partners




OUR APPROACH

3 PILLASS

Three Pillars,
One Clear
Directio

For BergHOFF Belgium, sustainability is not a trend, but a structural
commitment.

For years, we have been investing in measurable actions that reduce
our impact on the environment, people, and society — not as an end in
itself, but as a logical consequence of how we do business.

In 2026, we are taking the next step. While the past few years were ded-
icated to measuring, structuring, and validating, today we shift our
focus to acceleration. This report demonstrates how we are further
integrating sustainability into our products, processes, supply chain,
and relationships with customers and partners.

DATA &
TRANSPARENCY

GOVERNANCE &
ACCOUNTABILITY

ACTIVATION &
COLLABORATION

Comprehensive CO, measurements in
accordance with the GHG Protocol,
down to product and invoice level.
Transparent reporting aligned with
VSME datapoints.

Clear policy frameworks, internal
monitoring, and embedding ESG topics
at the board level.

Engaging customers, suppliers, and
partners in sustainable choices and va
chain impact.

‘ This report serves as both a reflection and a compass. It shows where we stand today and how we will further scale our impact towards 2030.
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FOREWORD

From Foundation to Acceleration

2019 - 2025

At BergHOFF Belgium, we have consciously
invested in gaining insight over the past few
years: measuring, analyzing, and structuring.
Not to merely collect data, but to make better
decisions. Today, we feel that this foundation is
working. Sustainability is no longer confined to
isolated projects; it is fully integrated into our
way of working.

2026

2026 marks a turning point. We choose not
only to reduce our impact, but also to scale it
— together with customers, partners, and
employees. Transparency plays a key role in
this. By making impact visible, we make
change possible.

Together, we are
creating a world
where cooking is
not just enjoyable
and rewarding,
but also
responsible and
mindful.
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GENERAL INFORMATION ™ | N E

B1 | BASIS FOR REPOR

LEGAL FORM BergHOFF Belgium is a private

limited liability company (BV]

Hier distribueren wij

NACE code 46.496

Wholesale of household goods
gerecycleerd kookgerei

BergHOFF Belgium

~
~
-
-
-
-
-
-
-
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1 LOCATION De Weven 3,

3583 Paal-Beringen, et
(Belgium] %%
Ontdek meer op goedezakendoen.be
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ABOUT

B1 | BERGHOF

Who we
are

BergHOFF Belgium is engaged in
the design, customization, and
distribution of high-quality cook-
ware for retail, B2B, and B2C.

. 7 |
| PEAS K

g

RECYCLED g
MATERIALS \ (

Our activities

From Belgium, we serve custom-
ers across the Benelux, with a
strong focus on long-term part-
nerships. We combine design,
quality, and sustainability in every
product.

Our markets

We operate across three core mar-
kets: retail (resale to B2C or B2B
— physical and online), B2B (prod-
ucts used as incentives or loyalty
rewards), and B2C (our own web-
shops and marketplaces).

Position within
BergHOFF Worldwide

As part of BergHOFF Worldwide,
we strive for circular innovation
and minimal climate impact. Our
products are designed using recy-
cled materials and manufactured
through energy-efficient process-
es.

(Mr
3,
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ABOUT

B1 | BERGHOFF

Our

Sta ke = Our customers Our suppliers Our employees Our society

hOlders Retail partners, B2B cli- BergHOFF Worldwide and Our team, working daily Actively contributing to the

ents, and B2C customers strategic partners who to drive innovation, community through nature
We build sustainable relationships who prioritize quality share and execute our quality, and customer restoration, the social
with everyone across our value and sustainability. sustainability vision. relationships, with sus- economy, and knowledge
chain. tainability at its core. sharing.
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VALUE CREATION

How we
‘eate
value

Our value lies not only in our
products, but in the entire
package: design, material
selection, lifespan, logistics,
service, and relationships.
Sustainability reinforces this
value creation. By making
conscious choices, we miti-
gate risks, increase trans-
parency, and build trust
throughout the chain.

~

PRODUCT DESIGN

Together  with BergHOFF By using recycled materials and
Worldwide, we develop PFAS-free coatings, we empower
iInnovative, energy-efficient our customers to make conscious

choices without compromising on
aesthetics or functionality.

products that embody both
quality and sustainability. From
the initial sketch to the final

packaging. /

\

CUSTOMER
RELATIONSHIPS
BergHOFF Belgium is not only
aiming for long-term climate Sustainability  reinforces  our
neutrality. We collaborate with value creation. By making

like-minded partners to create a
future where eco-friendly
cookware and kitchenware are

conscious choices, we mitigate
risks, increase transparency, and
build trust throughout the chain.

the norm.
/

// Sustainability is at the core o?ever?thlng we do

Hilde Rutten, CEO, BergHOFF Belgium.

=

LONGEVITY &
QUALITY

Every detail IS carefully
considered to minimize both our
ecological footprint and our
impact on people and the
environment. We continue to
innovate for a greener future.

Y ————

2w, i~

From warehouse to delivery, we
optimize every process. Efficient
routing, smart packaging, and
transparent communication
make the difference.

Z.
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SUSTAINABILITY

CO, MEASUREMENT & CIRCULAR PARTNERSHIPS &
REDUCTION PRODUCTS CERTIFICATIONS

- - - Annual GHG emissions measurements
u s a I n a I I y (Scope 1, 2, 3) in accordance with the
Science Based Targets initiative

as a n at u ra l (SBTi), featuring concrete reduction Silver rating to drive continuous
\targets towards 2030. / \ mprovement. /

OUtCO me Our sustainability practices & initiatives

Cooking connects us. Around the table, we TRANSPARENT / WELL-BEING & \ GOVERNANCE &
share the moments that matter. That is why we REPORTING SAFETY ETHICS

design products that last, are safe to use, and
fit seamlessly into contemporary kitchens and Investing in  our employees
through  first aid  training,

modern values. _ _
For BergHOFF Belgium, sustainability is not a prevention, education, and a
strong focus on both physical and

separate department. It is a design principle.
From raw material to packaging, from trans- \ mental health. /

port to usage, from employee to customer.
‘ TRANSITION PLAN: "BERGHOFF BELGIUM IS DEVELOPING A STRUCTURED TRANSITION PLAN TOWARDS CLIMATE NEUTRALITY BY 2030,

Active collaboration with Go
Forest, BACA, The Shift, and
VCDO, alongside an EcoVadis

Every detail counts.
INCORPORATING INTERIM MILESTONES, INVESTMENTS IN RENEWABLE ENERGY, CIRCULAR ECONOMY INITIATIVES, AND SUPPLY CHAIN
ENGAGEMENT.

2026 Sustainability Report 10



OUR PRODUCTS

Recycled Aluminium
Made with RECYCLED Materials

Recycled aluminum as a foundation.
Minimizing the use of virgin materials
for a lower environmental impact,
while maintaining identical quality.

2IN1
WET ON WET NON-STICK COATING

- CERA
—=+ GREEN

NON STICK

BODY PAN

PFAS-free
Zero PFAS. Zero worries.

100% PFAS-free cooking with our Cer-
aGreen coatings. Safe for people and
the environment.

THE PROOF IS IN OUR PRODUCTS

FSC-certified packaging
What’s on the outside matters too.

Fiber-based, FSC-certified, plastic
-free. Fiber-based packaging that is
100% recyclable.

Reusable
Save 3,000 hottles per year.

One reusable BergHOFF water bottle
replaces up to 3,000 single-use bottles
per year.

~

Packaging & shipping
Boxes made from 70% recycled material.

Airtape reducing waste by 30%. Bubble
wrap containing 50% recycled content. A
cardboard shredder to repurpose
material as eco-friendly packaging filler.

202 GSHstainJ0N t
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OUR ACTIONS

Go Forest
936 trees planted.

Accounting for 163.80 tonnes of
CO, offset. Gold Standard certi-
fied. Figures updated through

January 2026. Discover more at:

go-impact.be/en/partners/berghoff

Biodiversity
20,000 bees on our premises.

Bee colony and wildflower
meadow on the BergHOFF
Belgium site. Nature as our ally.

Climate driver
A climate driver in the sector

We create added value while
reducing our ecological footprint.
Within the framework of the Voka
Charter for Sustainable
Entrepreneurship (VCDOJ, we
realize measurable sustainability
actions every year.

THE PROOF IS IN OUR ACTIONS

Energy
100% LED + solar energy.

192 solar panels, full LED
lighting, and electrification of our
vehicle fleet with charging
stations.

Inspiration
Inspiring internationally.

From the European Parliament
to the OECD and EFRAG:
BergHOFF shares its
sustainability story on the
highest stages to inspire SMEs
worldwide.

6 SustaigabilityPRe


https://www.go-impact.be/en/partners/berghoff

B2 | OUR SUSTAINABILITY STORY

From brand

values to

sustainable

nact.

BergHOFF

@
Pt

BRAND POSITIONING

The foundation of who
we are

l. UNIQUE SELLING POINT

Belgian forward-thinking distributor
of its own innovative kitchen &
cookware.

\I. VALUE SELLING POINT

Let's build the sustainable kitchen
world of tomorrow together.

' EMOTIONAL SELLING POINT

An inspiring and high-quality user
experience.

~

v

for, Orest

gBTi

ESG FRAMEWORK

Environmental - Social -
Governance

. With respect for the planet,
BergHOFF Belgium, as a
distributor of sustainable branded
& gift materials, strongly commits
to climate neutrality.

. With respect for people,
BergHOFF Belgium distributes
cooking and kitchen products,
enabling customers to build
sustainability into their daily
cooking and kitchen life.

. Through an ecologically, socially,
and financially sound policy,
BergHOFF Belgium builds
relationships with valued partners
and customers to create a
sustainable kitchen and cooking

world. /

L

The Shifg \

OUR PARTNERSHIPS

Stronger together for impact

Together with partners, we work on

concrete ESG objectives and

measurable impact.
2026 Sustainability Report 13




SUSTAINABILITY

IN EVERNE.

At BergHOFF Belgium, we are working towards a
sustainable future, not only by developing
high-quality kitchen and cooking products, but by
taking responsibility at every step of the chain.

Our goal? To inspire our customers to integrate
sustainability into their daily lives through con-
scious choices in the kitchen.

TOGETHER FOR A
SUSTAINABLE TOMORROW

2026 Sustainability Report 14




SUSTAINABILITY

67

/O/n’ End-of-Life Recycling
q D

Sustainable Cooking M

) ) USE Design with focus
From design to usage, from packaging to R E CYCLE on Sustainability
recycling: DUCE

sustainability is embedded in every step of

our products’ life cycle.

Sustainable Packaging <§
\_/

& Shipping Sustainable

Material Choices

FOR US, CIRCULAR ECONOMY MEANS THAT EVERY PRODUCT CAN HAVE MULTIPLE LIVES.
BY CONSCIOUSLY CHOOSING RE USABLE MATERIALS AND SMART DESIGN, WE CLOSE THE LOOP.

;IA

QIJ

\I)

\I)

;IA

1.Design with focus on Sustainability

Every product is designed with sustainability as the
starting point: timeless design, longevity, and
reparability.

2. Sustainable Material Choices
We consciously choose recycled materials, PFAS-free
coatings, and renewable raw materials.

3. Sustainable Packaging & Shipping
FSC-certified packaging, optimized logistics, and
minimal CO, emissions in transport.

4. Sustainable Cooking
Our products help customers to cook more ener-
gy-efficiently and produce less waste.

5. End-of-Life Recycling
Products are designed to be fully recyclable at the
end of their life cycle.

2026 Sustainability Report
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SUSTAINABILITY OUR ORIGINAL COLLECTION DESIGNS HAVE EARNED US NUMEROUS AWARDS AND ACCOLADES

AWARDS AND Reddot Design Award (2016, 2017, 2018, 2021, 2022, 2023, 2024)
RECOGNITION IF Design Award
Fort DeSign N DESIGH

For more than 15 different products AWARD

2030

SUSTAINABILITY OUR PRODUCTS ARE BUILT TO LAST A LIFETIME.

STARTS WITH SUSTAINABLE Our collections are designed with a focus on sustainability. From stainless steel materials to
every product is built for longevity. By selecting materials that withstand the test of time, we
D ES | G N . future with less waste and a reduced environmental footprint.

DESIGNED FOR EVERY COOK.

EASE OF USE Our cookware collections offer optimal ease of use, ranging from rapid heating times to eve
perfect for both the novice home cook and the experienced chef. Our products are crafted to

joyable, allowing you to enjoy every meal with peace of mind.

See our
sustainability tests in action.

-

Dolly pull-off adhésion t8st

|
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https://www.youtube.com/watch?v=_gpU56I4SP4&t=2s

—

The Sustainable Path to BergHOFF 2030 AcceleraliiRID

(New CO, Metrics)

) ) 1,069.94 tonnes CO,e in 2024
T o Expan_smn of our warehousn_wg ) Scope 1: 21.12 t (2%)
capacity, leading to a reduction in D S 2.0t (0%)
transportation movements Independent verification of cojpe £ ° Reducing coz

J Refining our mission, vision, and our carbon footprint by The Scope 3: 1,048.82 t (98%) ) )
E i i trategic direction to prioriti i Measurement by The emissions by 55%
stablishment of an Advisory Board strategic direction to prioritize Ecological Entrepreneur : y
sustainability e Ecological Entrepreneur by 2030
. ) ) Establlshlng partnerships with L Commencement of our parthIpathn Tota[ CO emissions in 2023
Participation in the Charter for educational institutions: Internships and in the VCDO program, aiming for SDG 22 ) _ : :
Sustainable Entrepreneurship dual learning programs Champion status established at 2,441.01 t CO%e e First electric delivery van in our fleet
at the Limburg Chamber of e Production of educational video Scope 1: 11.29 t CO,e e SDG Champion 2025 — awarded by
Commerce Carbon emissions established at CCD U (] SR E Scope 2: 0t COqe VCDO & VOKA
culinary practices Scope 3: 2,429.72 t COze - N
Launch of our 'On-the-Go' 2,042t COze e Implementation of a new sustainable P ‘ * Engraving as personalization —
product line (Measurement conducted by packaging strategy, prioritizing sustainable connection with the
(developed in partnership with Carbon+Alt+Delete) FSC-certified cardboard and customer
Acquisition nutritionist Jolien Goodgut. Scope 1: 35t CO,e minimizing plastic use
Lease of This initiative aims to combat Scope 2: 5t CO,e e Active membership in BACA and The
. single-use plastics by offering . Shift
office and durable lunchboxe), directly Scope 3: 2,002t COze e Assuming an ambassadorial role T\ ” e <
\'N_a.r'ehouse supporting our goal to reduce through our participation in the SME e
facilities from waste and promote a circular Bilbao initiative 9
BergHOFF lifestyle 2 Collaborating with Odisee University e
Worldwide 2022 V of Applied Sciences on a
2021 v ﬂ sustainability-focused initiative
2019 2020 VD
2004 2008 2014 2 o
9 U v “ 2
a9 o a9 (\! , | { 2 |
e Commissioning of an on-site cardboard shredder to convert
packaging waste into protective box filler Integrating carbon footprint PPN
e Initiation of a partnership with Frank Fol, United Nations data into our ERP system to e T T L
Ambassador for Vegetables grrr?i\gsdi?)r'\]sr%(rjmui;t\;cl)?::; Silver Medal
e  Ourinitial carbon footprint for 2021 was assessed by e  Monthly ‘Forest Walks'
Carbon+Alt+Delete. App to inspire consumer . ‘gtlatrhgclfilé)rFtlszxn;:riends .
e Installation of 192 solar panels, providing a total capacity of bEhv?l;Itlls:)ta}'rn]:rct?rl;i?izrgﬂ:sni professionalization of our
64.2 KWp networking event
Es‘tabl_:g::‘l":nsnt of Co??isséon}ingdog a e Retrofitting of all facility lighting to LED technology Circular shipping packaging
erg elgium ) cardboard shredder . - - i : RE-ZIP
a subsidiary of BergHOFF il T (6 e e o :)ur |naugLIlral sustainability strategy and reporting
Worldwide in Heusden-Zolder Paal wEsE (ke e Tller ramewor . .
e Carbon offsetting through our partnership with Go Forest

e Receipt of the UNITAR certificate from the United Nations
e Launch of our first collection of recycled cookware
e Phase-out of natural gas for heating purposes

2026 Sustainability Report



SUSTAINABILITY

0
f 47,6%

CO,-reduction
Scope 1, 2 & 3 since 2021
f ra m ewo rks | trees p[anted
Via Go Forest
163,80 tons of

Sustainability requires direction. = MEASURING IMPACT CO2 absorption
Without clear frameworks, ambition Mapping our ecological and social impact in a struc-

becomes non-committal and im- tural and comparable way

pact difficult to measure. That is why

BergHOFF Belgium anchors its sus- 192
tainability policy in internationally = MAINTAINING FOCUS solar panels
recognized frameworks and stan- Focusing on what truly matters — from CO, reduction 64,200 Watt on our roof
dards — not to satisfy a checklist, but to fair workplaces in Heusden-Zolder

to operate transparently, compara-
bly, and with a future-oriented ap-

proach. = COMMUNICATING CLEARLY

Transparent reporting to customers, partners, banks,
and employees

100%

PFAS-free

With CeraGreen coating

2026 Sustainability Report 18



RECOGNIZED FRAMEWORKS

B2 | FRAMEWORKS, COMMITM

National & international
frameworks.

BergHOFF Belgium works with internationally recognized frameworks
that provide direction to our strategy, make our progress measurable,
and provide external validation.

0 OUR SUSTAINABILITY PARTNERS

THE Belgian . .
SHFT &= S8y ecovadis
VOKA THE GO ECOVADIS
CHARTER SHIFT et FOREST

We love our
planet as much
as you do!

There is
Planet B

RE

no

USE
CYCLE




NATIONAL &
INTERNATIONAL
FRAMEWORKS
THAT PROVIDE
DIRECTION.

SUSTAINABLE
DEVELOPMENT
GOALS

United Nations

ECOVADIS
ESG Benchmark & Rating

SCIENCE BASED
TARGETS
INITIATIVE

Science-based

VOKA SUSTAINABLE
ENTREPRENEUR-

SHIP CHARTER
UNITAR & SDG Champion

BergHOFF Belgium actively contributes to several UN goals, with a clear
focus on SDG 3 (good health — PFAS-free cooking), SDG 8 (decent work], SDG
12 [responsible consumption and production), and SDG 17 [partnerships].
These SDGs form the substantive compass for our strategic choices.

EcoVadis acts as an objective benchmark for our ESG policy. The assessment
encourages continuous improvement and helps us compare our performance
within our sector and value chain — from environment to ethics and
sustainable procurement.

Qur climate ambitions are aligned with scientific insights. By aligning our
targets with SBTi, we make it clear that our reduction targets are in line with
the 1.5°C scenario: 55% CO, reduction by 2030, Net Zero by 2030.

Through the VOKA program, we translated sustainability into concrete action
plans with measurable results. Achieving the SDG Champion status confirms
that our approach is structural, evidence-based, and externally validated —
awarded with a UNITAR certificate from the United Nations.

2026 Sustainability Report 20




DEVELOPMENT G@ALS

@UnN |tor % N b HE

United Nations Institute for Training and Research Risnders T a nd I nd UStry

CERTIFIATE IF COMPLET

.f \!

l 01

\\ ,l

BergHOFF Belgium

has successfully completed the second phase of the UNITAR | CIFAL Flanders PCA2030 Trajecto

|ON

ry

through the Voka Charter Sustainable Entrepreneurship (VCDO) and is therefore rewarded as

SDG CHAMPION 2025

issued on 23 October 2025, Brussels, Belgium - valid until 22 October 2028

Alex Mejia
HEAD, CIFAL GLOBAL NETWORK
DIRECTOR DIVISION FOR PEOPLE AND SOCIAL
INCLUSION UNITAR

Peter Wollaert
UNITAR ASSOCIATED FELLOW
MANAGING DIRECTOR CIFAL FLANDERS

Rudy Provoost
PRESIDENT
VOKA

SUSTAINABILITY

INTERNATIONAL RECOGNI

BergHOFF Belgium has achieved the SDG Champion status, the second level within
the PCA2030 trajectory. This trajectory (2-3 years) confirms that sustainability is
structurally anchored in our strategy and governance.

The Champion level builds on SDG Pioneer and focuses on six areas of work:
Learn - Organise - Formulate - Implement - Evaluate - Communicate

Specifically, we have:

— deepened our SDG strategy and aligned it with strong sustainability
- strengthened stakeholder analysis and dialogue

= integrated an updated action plan and code of ethics

— realized a transition-oriented pilot project

- embedded structural SDG reporting

Result:
UNITAR Certificate of Completion, valid for three years.

TRANSITION DEMANDS STRUCTURE
STRUCTURE CREATES IMPACT

2026 Sustainability Report
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SUSTAINABILITY

EXTERNAL VALIDAH

EcoVadis assesses more than 100,000 companies
worldwide on their ESG performance.

BergHOFF Belgium ranks in the top 15% globally
within its assessment category.

An independent confirmation that our
sustainability strategy is structural, measurable,
and internationally comparable.

TRANSPARENCY
THAT IS MEASURABLE

SILVER | Top 15%

ecovadis

Sustainability Rating

AN 2026
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RECOGNIZED FRAMEWORKS
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B2 | ALIGNED WIT builds

The VSME standard:
our bridge to CSRD.

Although BergHOFF Belgium is not subject to CSRD requirements, we report voluntarily in line with the EFRAG

VSME Sustainability Reporting Standard—the European standard for SMEs that want to report transparently and
future-proof.

From voluntary reporting to value chain data
HOW OUR VSME DATA FLOWS INTO THE CSRD ECOSYSTEM

BERGHOFF BELGIUM — VSME | > COMPATIBLE ESG DATA ) > CSRD-SUBJECT CLIENTS & BANKS |




MATERIALITY N\
MATERIAL THEMES — PRIORITY
-
Climate & CO, reduction >

I n : LI E t I . I : L g Product impact & circularity 1
.m;
m a t e ' i i i m »
Ethical & transparent business practices

-
\
L
.
\
U
\
U
-
U
-
QI

E_r
. . . . . . - T
Susta|.nab|l|ty means making choices. Not everything carries the Employee well-being & safety ﬁ _|
same impact, nor the same relevance for our stakeholders. Focus v
through materiality, anchored in governance. —_—
Supply chain responsibility @
Data & pri "S-
ala privacy —
Our approach >,
BergHOFF Belgium periodically conducts a materiality assess Biodiversity & nature restoration ﬁi

Stakeholders—customers, employees, suppliers, banks, and

Our methodology combines impact analysis (inside-out) with

double materiality that is central to the CSRD and VSME stanc _ R _ _
Based on impact analysis (inside-out) and financial ’

The result: a clear focus on themes where our impact is grea relevance (outside-in). Input from customers, em-
expectations. This focus guides our strategic choices and KPI ployees, suppliers, banks, and partners.

<
_/ |
S
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MATERIALITY _ _
X-axis = Stakeholder interests

B2 | MATERIAL Y-axis = Impact on environment (ecological, social, economic]

|| [ |
a t e rl a Ity SDG 3 SDG 4 SDG 8 SDG 9 SDG13  SDG16  SDG17

Through our materiality analysis, we = DETERMINING IMPACT i
determine which themes are most Over 100 stakeholders evaluated 22 ESG themes. This input Z
material for BergHOFF Belgium. was combined with an internal impact analysis. =
We combine: é
e stakeholder interests (outside-in] = SETTING PRIORITIES 3
* impact on the environment and The themes with the highest relevance and impact form our 0

society (inside-out] strategic focus. &

This is how we focus on what truly

matters. = STEERING & REPORTING

The analysis translates into concrete KPls, actions, and
transparent reporting. Medium

IMPACT ON ECOSYSTEM

yrted by ake
vith Hasselt University (Faculty o

2026 Sustainability Report 25




ENVIRONMENT

Our climate impact extends beyond our own buildings.
Therefore, BergHOFF Belgium measures the entire value
chain — from production to delivery — and focuses on

reduction, circular design, and nature restoration.




ENVIRONMENT

CLIMATE & C WHY

MEASURING TO

International IMPROVE

IMPACT FOR CUSTOMERS

TRANSPARENCY
AS A LEVER

Materials, production, transport, and Our climate strategy is rooted in reduction. CO,-data per product and invoice enables
usage — the value chain determines our Offsetting through certified projects is a customers to make conscious choices and

eXt e r n a climate impact. Without data, there is no temporary step — not a free pass. supports their own CSRD reporting.
direction. That is why we measure down Reduction targets are aligned with the

to the product and invoice level. SBTi 1.5°C scenario.

frame

The biggest environmental impact of BergHOFF Belgium is In 2024, we conducted another comprehensive CO, assessment according to the GHG Protocol,

I : . : : : : VSME ENVIRONMENT MAPPING
not located within our own walls, but in our value chain. That covering Scopes 1, 2, and 3. This measurement serves as the foundation for targeted reduction
Is precisely why we choose maximum transparency and actions and strategic decisions.

measurability. E' Climate change

Our reduction targets are aligned with SBTi principles and are periodically evaluated. The 1.5°C
pathway is our compass: 55% reduction by 2030, Net Zero by 2050. E' Energy consumption

In addition to CO, reduction, we focus strongly on circularity: recycled materials, PFAS-free E' R
coatings, FSC-certified packaging, and design with a focus on longevity and recyclability.

E' Circular Economy

E. Waste & materials

2026 Sustainability




ENVIRONMENT

Four pillars
of our co,
uction

We have identified four key pillars to
reduce our CO, emissions and contribute to
a more sustainable future. These strategic
initiatives focus on every step of our
process—from design to compensation—to
make a substantial impact.

CO
_/

Sustainable product
design and materials

Recycled aluminium,
PFAS-free ceramic
coatings, and modular
design for maximum
longevity.

As of 2023, we use exclusively
FSC-certified cardboard for our
packaging and offer a 10-year
warranty on our core products.

Target: 55% reduction in total CO, emissions by 2030,
and Net Zero by 2050.

J

Green energy and
energy efficiency

192 solar panels,
100% green
electricity, LED
lighting, and electric
charging
infrastructure.

Result: our Scope 2 emissions
dropped from 40 tonnes (2021) to
0 tonnes—fully eliminated thanks
to 100% green electricity and our
own solar panels.

>
i1
Reducing direct
emissions

Fleet renewal, more
efficient logistics, and
reduction of operational
emissions.

Our direct emissions (Scope 1+2)
decreased from 40 tonnes (2021)
to 21.12 tonnes (2024). Scope 2
was fully eliminated thanks to
green electricity.

CO, compensation
and nature restoration

Collaboration with Go Forest
for reforestation, a wildflower
meadow, and a beehive on our
own premises.

We have been partnering with Go
Forest since 2022. To date, we have
planted 936 trees, representing an
expected sequestration of 163.80
metric tons of CO,.

Striving for a minimal ecological
footprint through CO, offsetting and

sustainable supply chain collaboration.

2026 Sustainability Report
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SUSTAINABILITY

CARBON FOOTPRINT E

At BergHOFF Belgium, we take
sustainability seriously. We have
mapped out our CO, emissions in
order to take concrete steps
towards a more sustainable
future. In recent years, we have
accurately measured our
emissions and achieved
significant improvements. Below
Is an overview of how our carbon

footprint has developed between
2021 and 2024.

° GREENHOUSE GAS PROTOCOL

QOO0 S S0

Scope 3
INDIRECT

Scope 2
INDIRECT

—
-

e )

i

Copyright The Ecological Entrepreneur 2024

— —
m @ ol
mme| 4 (1] 5

Upstream activities

hearERs

Downstream activities

\'l

\ll

\Il

What is the carbon footprint?

The carbon footprint is the total amount of carbon

dioxide (CO,) emitted by our activities, including the
production, distribution, and use of our products. To
accurately measure the impact, we have divided our

emissions into three distinct

Scopes

Scope 1:

Direct emissions from sources that we own or
control. This includes, for example, the emissions

from our company vehicles.

Scope 2:

Indirect emissions from the electricity we purchase

to power our activities.

Scope 3:

All other indirect emissions generated by our
activities, such as emissions from purchased goods,
product transport, and end-of-life treatment.
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1TON CO: E =

One tonne of CO,
put into
perspective, to
make the impact
of our

redu

tang

@

8 months of electricity consumption Melting approximately

(non-renewable) for an average household

o
p

3 m3 of polar ice

The consumption of 300 kg
of standard office paper




ENVIRONMENT

B3 | ENERGY & GREENHOUSE GAS EMISSIONS 202 1

Our Carbon

Footprint: | swsaaan o
from 202"

to 2024 ©

Measured in accordance with the GHG
Protocol by Carbon+Alt+Delete (2021) and The
Ecological Entrepreneur (2024). All values in

\

2024

Total 2,042 tonnes CO,e Total 1,069.94 tonnes CO,e

tonnes of CO, equivalent.
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ENVIRONMENT

B3 | ENERGY & GREENHOUSE GAS EMIS 192 100% FLEET

SOLAR PANELS LED LIGHTING GREENING

Protection and
use of natura. N ol ke P2 20

INSTALLATION OF SOLAR PANELS INSTALLATION OF LED LIGHTING INSTALLATION OF CHARGING STATION

BergHOFF Belgium generates its own energy by installing solar panels, thereby reducing energy costs and shrinking our carbon footprint.
In time, the vehicle fleet will become fully electric, which is why a charging station has already been installed that can also be used by our guests. All lighting has been replaced with LED lighting.

Research shows that professional LED lighting ensures a more pleasant and healthier working environment in every workplace: there is less heat generation, no distracting shadows or flickering,
screen use in the office is more comfortable, there is a daylight experience, and it leads to fewer headaches, reduced fatigue, and better concentration. . _

LED lighting consumes up to 90% less energy than incandescent bulbs and 50% less than energy-saving bulbs or fluorescent tubes. This results in significant cost savings. The use of LED lighting leads
to a direct reduction in CO, emissions.
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ROADMAP

FROM FOSSIL FUE

STARTING POINT

2021

Carbon+Alt+Delete measurement

35t

CO,e Scope 1

CURRENT .__—-—-—-—_—"—'__"')"____
g : N g

TRANSITION

EcologicalEgeporegmﬁeasurement 4 | . - g e ZO n d
21,12t (> [ 7 00K

CO,e Scope 1

4 39.7% reduction {
to.v. 2021 berghgﬁ-belgium.be--_ ;

TARGET

2030

Net Zero Scope 1

0t

C0,e Scope 1

100% electric




ENVIRONMENT

/’.3!

100% While the EU is working through ECHA on a broad PFAS re

B4 B6 | ENVIRONM

Pollution,
Biodiversity &
Wate

From PFAS-free cooking to bee colonies —
our environmental impact goes beyond CO, alone.

i [ 12 oo
=

AR/

i regulations expected in 2027-2028 — BergHOFF Belgium |
PFAS FREE Qur CeraGreen coating contains no PFAS, no PTFE, and no
COOKWARE High Concern (SVHC]. We did not wait for legislation to do

2IN1
WET ON WET NON-STICK COATING

CERA
GREEN |

NON-STICK

BODY PAN

= - 1
.



ENVIRONMENT

TREES

B5 | BIODIVERS

936 163.80

tonnes of CO, absorbed

raes plakad over their lifespan

Follow live impact

15 2
L =

\ll',‘\(n

PLANTED VIA

GO FOREST

Diversified tree
species, adapted to
local conditions.

One tree in Belgium

5.50 euros (Go Forest).

Each project traceable and validated via the
Guarantree Label (Vincotte/KIWA). Trackable
via the Go Forest impact platform.

936 trees planted using diversified tree species, adaptec
conditions. Expected absorption of 163.80 tonnes of CO,
lifespan. Local forestry projects in Belgium, monitored
via the Guarantree Label [verified by Vincotte/KIWA].

2
: 2 =R T iy S
_. W' diai.) :.--'._11:;;’-‘r’-‘_],'"‘."

A B
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https://www.go-impact.be/en/partners/berghoff

ENVIRONMENT

B5 | BIODIVE

On the premises of BergHOFF Belgium in
FLOWER meadow and beehives with around 20,000

MEADOW & biodiversity and pollination. Maintenance
BEE COLONY enterprise Talea — combining inclusive e

restoration.

36



As a distributor (non-manufacturer], the direct water co
Belgium is limited to office and sanitary use. There are

WATER with significant water consumption at our location. Wate
chain is currently being mapped out in collaboration wit

CONSUMPTION Through our product range, such as reusable water bc

conscious water use among consumers.

ENVIRONMENT

eyt 14_:‘.:_.:_,
v jre
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https://berghoff-belgium.be/collections/recycled
https://berghoff-belgium.be/collections/recycled

ENVIRONMENT
ECO-CHIC We are already well on our way, using RECYCLED mate
COLLEC'HONS can be used again and again and again.

R E CYc I E D 6 What are recycled products?
/ ‘ Our recycled plastic products contain at least 20% recycled content. For metal products, such as stainless steel
1 \ and aluminum, that percentage is even higher - at least 90% recycled material.
MATERIA ECYCLE N h - | b ) |

RECYCLED
From recycled aluminum and stainless steel

What about quality?
Recycled materials offer the same quality and safety as virgin materials, in accordance with European standards.

MATERIALS

to plastic-free packaging — circularity is Is recycled sustainable?

interwoven into every product line. Recycling uses up to 95% less energy compared to the production of virgin materials. For plastic, recycling means

Ve W12 oo W13

a significant reduction in waste, the use of fossil resources, and a decrease in CO, emissions of up to 85%.

i seromen s bggers Bergpc® Boighors o Barrgens Pl oot e
o sk v HI) e Gy P

Are there cost benefits?
Although recycled materials are slightly more expensive, the cost differences are disappearing

due to more efficient recycling processes.

In the press:

Our commitment to
sustainable cooking and
innovation does not go
unnoticed.

EXTERNAL
VALIDATION
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ENVIRONMENTAL

BOXES MADE OF
70% RECYCLED
MATERIAL

PACKAGING & SHIPPING

Airtape with 30% less waste during recycling
Bubble wrap, consisting of 50% recycled material
Applying sustainability to process optimization:

shredders for cardboard padding & packing slips
made from recyclable paper

REDUCING WASTE

Sorting waste takes little effort,
but has a major impact on the
environment.

We sort waste (plastic, paper &
residual waste), used batteries,
and ink cartridges.

By consistently sorting, the
impact of waste is limited to just
1.75 tCO,e, or ~0.2% of our total
emissions (2024 CO,
measurement).

CLEAR PLASTIC FILM

RESIDUAL WASTE /\ oap
F PMD
\
w =
_ " b el

b

ER/CARDBOARD

J

As you can see, we are always striving to \ :
operate more sustainably. We keep returns to
a minimum and outsource product \
transportation. Additionally, an extra in-house
warehouse leads to fewer movements.

|
Emissions from customer transport amount to
65.66 tCO,e, or 6% of our total CO, emissions
(2024 CO, measurement).

|



https://berghoff-belgium.be/collections/recycled
https://berghoff-belgium.be/collections/recycled

S t I b l
All of our new product packaging is fiber-based, FSC-certified, and 100% recyclable. It can easily be
' recycled with regular paper waste.

FIBER-BASED PRODUCT PACKAGING

of cours REPLACING PLASTIC WITH FIBER-BASED ALTERNATIVES

Polybags and plastic bubble wrap have been replaced by tissue paper and fiber-based alternatives.

_ _ We use matte varnish instead of plastic lamination
Our packaging strategy has been implemented

at all levels: master cartons, inner boxes,

product packaging, and internal packaging. MINERAL OIL-FREE INK

Since 2023, we have exclusively used mineral oil-free ink for all of our product packaging.

Fiber based &
100% recycleerbaa

FURTHER OPTIMIZATION OF PACKAGING VOLUME

We continue to work on further reducing the total amount of packaging material per product, without
compromising on protection.

FSC MIX CERTIFIED % FREE OF MINERAL MADE WITH

OIL INK MATT VARNISH

gl’M RECYCLED -

¢ Achieved Since 2022

Achieved Since 2022

Achieved Since 2023

¢ Ongoing

2026 Sustainability Report
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RE-ZIP

RE-ZIP
In
numbe

e Up to 10 reuse cycles per packaging

e Up to 80% CO, savings from 5 cycles
onwards

e 89% less water consumption

* 93% less wood consumption

e Over 70% reduction in packaging waste

e Cardboard is made from wood from
sustainably managed forests (FSC)

RE-ZIP
CIRCULAR
PACKAGING

Up to 80%
CO,
savings

at 5 cycles

In collaboration with Rajapack: reusable e
packaging. Customers return them via dro
receive a voucher. Impact per reuse: 80% |

water consumption, 93% less wood consu
reduction in packaging waste.

HOW IT WORKS —
SIMPLE FOR THE CUSTOMER
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https://berghoff-belgium.be/pages/re_zip_herbruikbare_verpakkingen

Sustainability is not just about materials, but also a
ONTHE GO reusable water bottles replace up to 3,000 disposak

& REUSABLE per user. Lunchboxes, cooking pots, and drink cups

avoid single-use plastics — at home, at school, and
PRODUCTS choice, every single day.

RE-USE

3000=

SINGLE-USE LL

aJ—83Z

SAVE UPTO

L
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MORE MEANING. LO

Personallzatlon

sustainable

In our strategy towards 2030, we integr
part of circular value creation. Not ever
automatically used long-term — but a |
meaning is.




SOCIAL

BergHOFF Belgium invests in an
inclusive workplace, employee
well-being, and sustainable
customer inspiration.

Mapg
RE CYCMICE)




UNITY

In Diversity
Multicultural team

With respect

WELL-BEING for pe

Flexible working

7

=g )

At BergHOFF Belgium, we are more than colleagues —
we are partners in a shared mission. A close-knit group of

people with a shared passion for quality, sustainability, and
innovation.

EHBO

Prevention policy
Physical & mental well-being

3

Diversity is our strength. The
most beautiful ideas emerge when
different perspectives come

DUAL ') together.“

\
Learning & internships | 1 - Office

Collaboration with schools : dog T 4 =, (bR
i & F
. | shd L B8 K

ok )




e

“lk sta niet boven

mijn team,

kL
maar ertussen
Hikds Rutten, de oprichtster en CED van Bergha Belglem bn -

S s 2 e o

g R "
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THE BERGHOFF FAMILY

Growing together,
enjoying toget!

Welcome to the BergHOFF family! We are a close-knit group of colleagues, but it actually feels like family. We work
together on our mission to improve your kitchen experience time and time again. For us, it's not just about products, but

about creating moments.

Our colleagues come from all corners and each have their own story. This gives us a fresh perspective and creates a
colorful work environment where everyone feels at home. What unites us is a shared love for well-designed products

and the drive to make a positive impact.

Our work culture? Serious when necessary, relaxed when possible. We love working hard and enjoy celebrating our
successes, big or small. Whether it's launching a new product or organizing a fun lunch — for us, work goes hand in

hand with fun.

BergHOFF

= Unity in Diversity
-> Passion & Craftsmanship
-> Positive Impact

-> Conscious Choices

2026 Sustainability Report




THE THREE PILLARS

=
i

Team & diversity

A close-knit team with colleagues from diverse
backgrounds — each with their own story, culture, and
talent. From design to logistics, from marketing to
customer service: everyone plays a crucial role in the
BergHOFF story. Permanent and temporary contracts
provide a dynamic mix.

PEOPLE AT THE HEART OF EVERYTHI

Well-being & safety

Investing in employees through first-aid training, pre-
vention policies, and attention to both physical and
mental health. LED lighting to reduce headaches and
improve concentration. Bicycle leasing plan via Cyclis.
Sports team activities such as padel and spontaneous
outings that boost team spirit.

Training & development

Structural collaborations with educational institutions:
internships and dual learning offer young talents real
workplace experience. Blikopener project with Odisee
University of Applied Sciences focusing on sustainability.
Continuous internal knowledge building regarding ESG,
VSME reporting, and the circular economy.



SOCIAL

B2 - B10 | IMPACT & INSPIRA

Sustainable ol Vo £ -V BRES: N
- Chefs as ambassadors of sustainable cooking Jolien Goodgut — Healthy lunchboxes
partnershi

We collaborate with chefs, social enterprises, and community
partners who share our vision. Through inspiring content, local
Initiatives, and concrete projects, we maximize both our
ecological and social impact. Together, we are building a
sustainable cooking and kitchen world.

Talea — Social economy Charities & community

g o, n—— L— =N
aidz | CO

[ ’ |‘ |’ I, \l 1l ' 1/, R




SOCIAL n N&®i Gorag pati stecoeoe W Gohngo PG
i e : % oh o P o1 ERATIS, : EESEHE"E_E_! LT L —

B2 - B10 | IMPAC Pl oo 0 R e i o ( 0,000
; et - P g, N i families

5 EFIBUEL |2 FCNE N3N 130

How we inspire A TR B sSA T
families to practice = o[ Yl ~45,000
= — V) _» HILDE TCO,E PER YEAR

] - i : cook annually using our kitchen
S il e B i e tools with sustainable food
e e . ’p??:';ff's'n ; - < i products

We want to raise climate and planetary awareness not only within our

~1,000

TCO,E PER YEAR

company, but also among our end consumers. Through our webshop,
. . . . . WIEER — T F ey, e ! g | energy savings
social media, and partnerships, we reach a wide audience. = N - : - P L/ at?]:;jgh oufc‘gokwa?e

Anyone who discovers an ECO

Zeg het met

!)roducjt on berghc'Jff-belglur'n.be o W 8 X X P‘::“‘fa'l‘;ﬁfnﬁf' Use-of-product (EAB): emissions

immediately receives sustainable Only turn on the heat once A AT ) 4 resulting from energy consumption

cooking tips to go with it. This way, everything is ready ; Pl ; § : during cooking, e.g., an electric stove.
. S . e i e ; . Not considered part of BergHOFF's

SUStalnablllty IS already baked into Chopping, seasoning, stirring... prepare everything first, W o o i 7 B g . B carbon footprint

the shopping experience. == and only heat the pan afterward. : - : : ; L : 2 P
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https://www.instagram.com/berghoff_belgium

GOVERNANCE

Sustainability means making choices. Not everything has the same
iImpact, nor the same relevance to our stakeholders. That is why
BergHOFF Belgium periodically conducts a materiality analysis
involving both internal and external stakeholders.

A =8 (] (0 B B
B 'R B3 VY ) B2,
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Responsible
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VOKA IN BEELD B u s I n e .
| ——

G
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Een terugblik
op een geslaagd __
Zomerkasteelfeest _ v Responsible business practices require clear agreements,

transparency, and consistent behavior. For BergHOFF
Belgium, governance is the foundation upon which trust
with customers, employees, and partners is built.

!

“WE M{_ v Yk
ONZ.CLNSUINC h el -
n WEIICre g

'('rn 1 .’9
.
—

Kamer van
IKO_Ophi_mdel BergHOFF Belgium received no convictions or fines for corruption or bribery during the reporting period.
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G1

TRUST AS A
FOUNDATION

Responsible business practices require
clear agreements, transparency, and
consistent behavior. For BergHOFF
Belgium, governance is the foundation
upon which trust with customers,
employees, and partners is built.

N
G1

ETHICAL BUSINESS
PRACTICES

Our Code of Conduct forms the
organization's moral compass. It
describes the values and rules of conduct
we expect from everyone who works for or
with BergHOFF Belgium. Integrity,
respect, honesty, and compliance with
legislation are central to this. These
principles apply not only internally, but
also toward suppliers and partners in our
value chain.

cove oF GONGHER)
SR
oL G

G1

RESPONSIBILITY
IN THE CHAIN

Our impact extends beyond our own
organization. Therefore, we expect
suppliers and partners to endorse our
values regarding human rights, working
conditions, the environment, and ethics.
Through dialogue, selection criteria, and
monitoring, we build a resilient and
responsible value chain. This is essential
within both EcoVadis and VSME G1
(Business Conduct].

HuMAN RIGHISD
WORKING CONDITIONED
ENVIRONMERTD)
THIES)

G2

RISK &
DATA MANAGEMENT

In a digital context, careful handling of
data is crucial. BergHOFF Belgium
maintains a structured approach to data
protection.

R EE
ACHE
wceio0ic SR

This approach strengthens trust and
reduces risks, in line with VSME G2
(Risk Management & Controls).

~

G3

TRANSPARENCY &
REPORTING

Communicating transparently about what
is going well and where improvement is
needed is a conscious choice. We report
clearly on our performance, use
recognized standards, and have our
policies assessed by external parties. In
doing so, we build trust, strengthen our
governance, and lay a solid foundation for
sustainable growth — fully in line with
VSME G3 (Transparency & Disclosure).

ccovnoS D
e

/
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GOVERNANCE

G1-6G2 | GOVERNANCE IN PRAC

DOMINIQUE ROUX
PIET PAUWELS
KOEN VAN LISHOUT

We have established an Advisory Board that helps us map
out the right course for the future. External expertise
strengthens our strategic choices and ensures independent
review.

STRATEGIC
DIRECTION

INDEPENDENT
REVIEW

NETWORK &

EXPERTISE

Advising on long-term vision,
sustainability strategy, and
market positioning.

governance, compliance,
and reporting quality

.y
l
Ul
.
U
\
External perspective on
Ul
G

Access to knowledge and networks <

in sustainability, ESG reporting,

and regulations. ’

_
\
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EXTERNAL VALIDATION

Recognitions on 2 -
the road to
stainability.

1 « .

2021

ort 55
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OUR
STRATEGIC
PILLARS

AR

CLIMATE & CARBON
TRANSPARENCY

Structurally reducing climate impact and maximizing transparen

glail':'lélAierli_gonUCTs Maximum focus on lifespan, circularity, and material impact.

PEOPLE, SAFETY A safe, stimulating work environment where employees actively
& ENGAGEMENT contribute to sustainability.

RESPONSIBLE Embedding responsible business practices into policy, processe
GOVERNANCE & '

DATA INTEGRITY and decision-making.

CUSTOMER & . . . : : _
PARTNER ACTIVATION Actively involving customers and partners in making sustainabte
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SR CLIMATE & |
CARBON Structurally reducin
TRANSPARENCY

towards customers

KEY ACTIONS KPI'S & TARGETS

Periodic updates of CO, measurements in accordance with the GHG Protocol, -955% scope 1 & 2 by 2030
integration of CO, data into ERP, quoting, and invoicing processes, -2.5% annual reduction in scope 3

>950% of products with validated CO, data by 2027

collaboration with suppliers on emission reduction,

transparent compensation where reduction is not yet possible today. >70% of scope 3 under a reduction program by 2026
Net Zero 2050
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Hh B CIRCULAR
PRODUCTS & Maximum lifespan,
MATERIALS

KEY ACTIONS KPI'S & TARGETS

evaluation and optimization of material choices per product line, e >60% of the assortment contains recycled materials by 2027 (measured at
expansion of FSC and fiber-based packaging, SKU level; minimum 20% recycled content for plastics, >90% for metal where technically feasible)
e 100% FSC or sustainably certified fiber packaging by 2026 (excl. safety

testing return programs in collaboration with partners,

knowledge sharing on circular use and maintenance of products. seelefing wivere Wegelly neguiireds meaeured by paeiaging velime.
e Minimum of 1 circular pilot per year from 2025 onwards
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Ve PEOPLE, -
SAFETY & Safe, stimulating wg

contribute to sustai

ENGAGEMENT

KEY ACTIONS KPI'S & TARGETS

annual renewal of first aid and safety training, e Minimum of 1 person present with up-to-date safety training by 2026
internal communication and training on sustainability, e >2 internal sustainability initiatives per year

development of a Sustainability Champions network, e >90% employee satisfaction by 2027
further promotion of sustainable mobility.
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G1 e G3 RESPONSIBLE .
GOVERNANCE & processes, and dec

DATA INTEGRITY

KEY ACTIONS KPI'S & TARGETS

periodic updates of the Code of Conduct and policy documents, e 100% of employees informed annually about the Code of Conduct from
monitoring and maintenance of GDPR and data registers, 2025 onwards (including confirmation via signed statement or digital acknowledgement)

integration of sustainability criteria into supplier relationships, e 0 material governance or compliance incidents per year (incidents are

internal and external audits where relevant. recorded, investigated, and reported to management; annual evaluation)
e >80% of strategic suppliers sign sustainability criteria by 2026 (including
compliance regarding human rights, environmental impact, and business ethics)
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CROSS-CUTTING CUSTOMER
& PARTNER Actively engaging
ACTIVATION

KEY ACTIONS KPI'S & TARGETS

e >20% of B2B customers actively choose a sustainable option by 2027

further rollout of CO,-information per product and invoice,
(e.g., recycled collection, $C0O_2% offsetting, FSC packaging, RE-ZIP, or PFAS-free lines; measured by

clear communication regarding compensation options, T el
joint sustainability initiatives with customers, Minimum of 2 joint sustainability projects per year from 2025 onwards

integ rating Sustainability into sales and marketing narratives. (e.g., loyalty campaigns with sustainable collections, circularity initiatives with retailers, CO, reporting
for incentive projects)

>85% customer satisfaction regarding transparency & sustainability by

2027 (measured via annual B2B and online customer surveys; focusing on CO, information, material
origin, and certification)
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Moving forward
toge

Our strategy is not a static plan. Every year, we evaluate our progress
based on KPls, stakeholder feedback, and external developments. Where
necessary, we adjust our course while maintaining our focus and
ambition.

With this strategy, BergHOFF Belgium resolutely chooses a future where
sustainability and entrepreneurship reinforce each other. Not through
promises, but through consistent action, transparency, and
collaboration.

This is our roadmap to 2030.

And we invite customers, employees, and partners to walk this path
together with us.

-—mw w Www 1I' Vv
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MAKING IMPACT VISIBLE

CUSTOMER &
PARTNER
ENGAGEMI

SUSTAINABILITY AS A SHARED RESPC

Driving impact beyond our own organization —
together with customers, retailers, and partners.

The impact of BergHOFF Belgium does not stop at our own
organization. That is why we do not only organize sustainability
internally, but also share it, explain it, and actively activate it. Real
progress happens when companies collaborate and support
customers in making conscious choices.

CO. PER PRODUCT &
INVOICE

CO, impact per product,
order, and invoice.
Customers integrate data
into their own CSRD
reporting.

COMMERCIAL
VALUE ADD

ESG information,
documentation, credible
narrative. EcoVadis
support.

traceable, o
certified. Ne
substitute fc
reduction.

awareness,
criteria. Sca
together.

DISPLAY

&)

S

IS0 RECYCLED

RESURRECT CERTIFICATE

ECO BOX
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REDUCTION & CHOICE

Transparency i
as a Cataly

Offsetting options avaitable

The most powerful instrument for changing behavior is transparency. By making impact visible, sustainability becomes tangible and open to discussion. Provision of certificates K ‘ :

CO, information per product and per invoice A 5 Lt
BergHOFF Belgium does not only communicate CO, impact at an organizational level, but also per product, per order, and per invoice. This enables i : .2

customers to: From Nature For Us

Make Our Worlg More Green

. . From Now

e make conscious product choices, ism The

e better understand their own Scope 3 emissions, ecological o

e integrate sustainability data into their CSRD reporting. Entrepreneur e SieSUITTECE Certificate

e e i e

From insight to choice: offsetting

Where reduction is not yet fully possible today, customers can choose certified carbon offsetting — fully traceable and backed by official certificates.
For us, offsetting is never a substitute for reduction, but a transparent complement.

ibelgium@ berghoff.be

= l

+321192 22
22 www.berghoff-belgium.be
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SUSTAINABLE VALUE CREATION

Added Value &
Co-creati

Sustainability is an integral part of our value proposition. Our approach offers customers:

e Reliable ESG information and consistent documentation.
e Acredible story for their own stakeholders.
Concrete support during audits and EcoVadis assessments.

Co-creation with partners
Through dialogue, pilots, and joint initiatives, we build scalable solutions together:

e Collaboration on circular product and packaging solutions.
e Joint actions for awareness and behavioral change.
Alignment of sustainability criteria within the supply chain.

AR LY/




COMMUNITY &

THOUGHT LEAD

At BergHOFF Belgium, sustainability does not stop with internal processes or
product development. We actively participate in the broader conversation around
ESG, the circular economy, and responsible entrepreneurship within our sector.

Through initiatives like BergHOFF & Friends — which originated during the
pandemic and has grown into a powerful networking concept — we bring
customers, partners, and experts together. Based on the principle that ‘one
person’s prospect is another's customer,” we stimulate synergy, cross-pollination,
and sustainable partnerships. Dialogue and knowledge sharing form the
foundation for scalable impact across the supply chain.

In addition, our CEO represents BergHOFF Belgium in panels, podcasts, and
industry initiatives focused on sustainable business practices. By actively
contributing to public discussions, we not only strengthen our own expertise but
also contribute to the further professionalization of ESG within our market.

This is how we work together towards a future where sustainability is not the
exception, but the standard.

| # | L
" 1
T 0 G E T H E R W E Panel Discussion Leading SME Assembly 2023

Ladies Connect - Exchanging ideas on sustainable BILBAO

ACCELERATE IMPACT
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SHARED ROAD TO 2030

— Even greater transparency in the product chain and reporting.

Together towards

2 0 = Closer collaboration with customers on shared objectives.

= Further integration of sustainability into commercial and strategic choices.
Sustainability requires clear and honest communication. We consciously choose accessible language,
concrete examples, and visual support for data. Transparency also means having the courage to show
where we still have steps to take.

In addition to commercial relationships, we also engage in broader social initiatives. Through
collaborations with social and sustainable projects, we connect business activity with positive impact.

We do not see our customers and partners as an end point, but as allies in a shared
ambition: doing business with respect for people, the environment, and the future.

— BERGHOFF BELGIUM — CUSTOMER & PARTNER ENGAGEMENT
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BASIC MODULE — GENERAL

[ ] B1 Basis for reporting p. 6-12 Activities, markets, value creation
B2 Policies & initiatives p. 13-25 DNA, frameworks, materiality, roadmap
ENVIRONMENT — DATA POINTS (B3-B7) & POLICIES, ACTIONS, TARGETS (E1-E5)

B3 Energy consumption & greenhouse gas emissions p. 27-33 carbon footprint 2021-2024, Scope 1+2+3
I n d E1 Climate change - policies, actions, targets p. 27-33, 58 Solar panels, LED, gas phase-out, SBTi targets
E2 Scope 1 & CO, - details p. 29-31 21.12t(S1) + 0 t (S2) - 2024
E3 Scope 3 CO, - details p. 29-31 +1,049 t - transport, production, packaging
Full cross-referencing between VSME data points and report B4 Pollution of air, water and soil p. 34 PFAS-free cookware, shredder
locations. BUll.t for. aUditorS, banks, and CSRD Cl.ients. E4 Pollution - policies, actions, targets p. 34 PFAS-free, packaging reduction
B5 Biodiversity p. 35-36 Go Forest, flower meadow, bee colony
ES Biodiversity - policies, actions, targets p. 35-36 936 trees, 163.81 t CO, absorption
B6 Water consumption and discharges p. 37 Office & warehouse water consumption
BASIC MODULE B7 Resource use, circular economy p. 38-43 Recycled materials, FSC packaging
Resource use & circularity - policies, actions, targets p. 38-43, 59 RE-ZIP, 60% recycled target 2027, reusable
ENVIRONMENTAL SOCIAL — DATA POINTS (B8-B11) & POLICIES, ACTIONS, TARGETS (S1-S3)
B8 Workforce - characteristics & working conditions p. 45-48 Team, diversity, contract types
GOVERNANCE B9 Health & safety p. 48 First aid, LED, bicycle plan, prevention
B10 Remuneration, collective bargaining, training p. 48-50 Training, internships, dual learning
B11 Convictions & fines (corruption/bribery) p. 52 No convictions or fines
S1 Own workforce - policies, actions, targets p. 45-50, 60 Well-being, working conditions, training
ENVIRONMENTAL
S2 Workers in the value chain - policies, actions, targets p. 49-50 Partnerships, supplier policy
S3 Affected communities - policies, actions, targets p. 35-36, 49 Go Forest, local impact, collaborations
SOCIAL
GOVERNANCE — POLICIES, ACTIONS & TARGETS (G1-G3)
GOVERNANCE G1 Governance & ethics p. 52-54 Code of Conduct, anti-corruption, Advisory Board
G2 Risk & data management p. 53, 69-70 CO, measurement methodology, external validation, EcoVadis
G3 Transparency & reporting p. 55, 69-70 VSME disclosure, methodology, annual evaluation

This index is reviewed annually. Customers can reuse ESG information for CSRD reporting, EcoVadis assessments, and supplier audits 2026 Sustainability Report




METHODOLOGY

VOLUNTARY, YET CO

BergHOFF Belgium periodically conducts a materiality assessment to focus on what truly matters. Stakeholders — Fro m fOCUS tO a Ct | on
customers, employees, suppliers, banks, and partners — are actively involved in this process. Our methodology These material themes form the common thread
combines impact materiality (inside-out) with financial materiality (outside-in), in line with the double materiality throu g hout this re po rt:

principle central to the CSRD and VSME standards. The assessment is further supported by an independent
stakeholder survey conducted in collaboration with an academic partner, and validated by the executive

management and Advisory Board.

AI‘

1. Environment

Climate, circularity, and biodiversity
Voluntary, yet conscious

BergHOFF Belgium is not legally subject to the CSRD, but consciously chooses to report voluntarily and transparently

‘l‘

2. Social

in line with the VSME. This choice allows customers and financial institutions to reuse information directly, and Well—being and safety
demonstrates how our approach aligns with CSRD expectations — without unnecessary complexity. As a result, our
reporting serves not only as an internal compass, but also as a practical tool for B2B partners who are themselves

subject to the CSRD.

slp

3. Governance
Ethics, data, and supply chain responsibility

‘l‘

4. Strategy 2026-2030

TOGETHER, ALL THEMES FORM THE BASIS FOR OUR STRATEGY 2026-2030 — All themes combined
WITH CONCRETE PILLARS, KPIS, AND OWNERSHIP FOR EACH PRIORITY.

2026 Sustainability Report 70



LOOKING AHEAD

A MILESTO

Looking
ahead...

This report does not mark an end
point, but a milestone. It brings
together what BergHOFF
Belgium has built up over recent
years: insight, structure, data,
and engagement. With a clear
strategy for 2026-2030, we
resolutely choose progress. Our
ambition: to minimize impact
where possible, communicate
transparently where necessary,
and collaborate where it makes
the greatest difference.

Today, our activities connect with all
17 Sustainable Development Goals.
Not every goal is addressed with the
same intensity — but they all form
part of a single, integrated
sustainability strategy. Through our
SDG impact matrix, we
systematically map this connection
and continue to deepen our efforts,
focusing clear priorities where our
Impact is greatest.

SDG-IMPACTMATRIX

LECENT i, B
HCONOAST CROWTH

i

1050 4 16 Lo [ 17 v

- : - BT

v &

BergHOFF Belgium has been participating

Charter
in the Voka Charter for Sustainable Duurzaam
Entrepreneurship (VCDO) since 2019. Ondernemen
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MEASURING BERGHOFF BELGIUM'S CARBON FOOTPRINT 2021-2024
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BergHOFF's carbon footprint is 2,041 tCO,e
across the entire value chain (scope 1, 2 & 3]

2021,in tCO ,,

Measuring
BergHOFF Belgium's
carbon footprint
Carbon+Alt:
2021

o

End-of -life

Customer transport

Downstream transport

Capital goods

Other

+/- 1,719 tCO,e
Purchase of goods (primarily metal)

+/ - 1541C0 ,,
End-of-life treatment (primarily plastic)

e +/-51tC0O,,
e Embedded emissions of buildings, machinery, and vehicles

40 tCO o,
See previous slide

33tCO,,

e Transportation of goods to customers

e +/-271CO,,

Embedded emissions of buildings, machinery, and vehicles

Energy supply (9 tCO2)
Employee commuting (7 tCOze])
Waste (1 tCOze])

Upstream transport (1 tCOze]

& Carbon
w Alt:Dalete
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C0O: emissions per category

M i
eaSUI In tCOze % share
- l Scope 1
el g e 9 IUM S

Scope 2

Purchased electricity 0,00 0,00%

[ |
I I Purchased Goods and Services 2.277,02 93,28%

[ Capital goods 11,38 0,47%
Energy supplies 0,00 0,00%
The Ecologic
Waste 3,31 0,14%
Commuting 12,40 0,51%
ntrepeneur

Downstream transport 1,83 0,07%
Use of product 0,00 0,00%
Processing of products 0,06 0,00%
End -of -life of product 122,89 5,03%

Total 2

Copyright The Ecological Entrepreneur 2023
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Measuring
BergHOFF Belgium's
carbon footprint

The Ecologic
Entrepeneur

Scope 1

Mobile combustion

Scope 2

Purchased electricity

Scope 3 - Upstream
Purchased Goods and Services
Capital goods

Energy supplies

Waste

Business travel
Commuting

Upstream transport
Scope 3 - Downstream
Downstream transport
Processing of products

End -of -life of product
Total

Copyright The Ecological Entrepreneur 2025

tCO2e

21,12
0,00

735,64
4,37
5,32
1,75
0,44
4,00
0,37

65,66
0,09
231,17
1.069,94

% share

1,97%

0,00%

68,76%
0,41%
0,50%
0,16%
0,04%
0,37%
0,03%

6,14%
0,01%
21,61%
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CERTIFIED RECYCLED MATERIALS - CERTIFICATES
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T Bhendand {China] Lid,
Foom 301, 3F and Room 1203, 1ZF, Buillding 4, No.15, Ronghua South Road, Beijing Econoimic-
Tochaaiogical Deelapment Sea, Befing 100U7E, P. & China

Scope Certificate

Scops Certificats Ne. TR GRS X150
T Pehvesinda el | Chiinar] vl
ceriifies that

Yangjiang Riyao Plastic Products Co., Ltd
Lizerse Mumber T 562
A5t Floor, Building 4, Block AB-1, Yinling Science and Technology industrial Park, llangcheng District,
Wangjiang Dy, Guangdang Privince, China

has Been sudited and foand 1o be in condnmmity with the

Global Recycled Standard 4.0 (GRS 4.0)
Prodert categories mentionsd beicw |and further spaciied in the produrt sppendic) somform with the standsnd(s):

Fand goods (PONE T

Process calegaries caried cut under e afghe aby T for the cartified produch
coree

Manufacturing |FEOOLE] MolSing |PROO1], Facking (FRODPD).
W (PREL]. PRO030|
#1 bei pronan marioed with an aibersk miy Be cartwd ul by dubseniracton.

Thix certticarts In wulid urtl: P004-070-09
Audit oRriac Giotel Recyoied Stardeed V4.0 - Conteet: Clsirs Stardiard V1.1 - Textie Exttampe Stasder: Dwes Poficy V1.2

Corsicator Boc Licemsed by: Texiie Dchampe: Licomsing, Cose: CB-TRC
Comibcation Bod o e 184
it Buely [ SPacataret i e |3

Auteraisl: Tui Cab

s se1 il e pesmake) v prred Bl ey ik e ey o iy e FE e Rnall o Y 4 d e
prowded y o vl (Lo e, T oy withdrrw tha corghoric beforr koo R
Sachiied e mety B P kg it T hutento e thi Cenifioite, pleee il aete TRacielactiongs i Caniete,

Flaos arg Dacs of miae Canfcanon, och SandarT

g, BE-G-L0

Lot Lpdriext 123 02 LD
[, A TUVRheinland®  ( Global
Precisely Right. uﬂﬁ”

Extensive Randard Technical Services Co. L.

il 1298, T3, Mira Paow Towe b, 112 Sstiuee e, farn She fe, Kowhoon, Hosg Rong
vy AR UehE L Om

- SCOPE CERTIFICATE -

Scope Certificate Mumber EST-230822-GRE-2207
Extenssve Sandaed Techmical Services Co., Led. [E575)
declares that

Hangzhou Freetron Industrial Co., Ltd.
License Mumber: 220822
He 1117, Chunfiang E st Boad, Toeg uen Steeat, Toe gl
Cownty, HangHe City 111500, Trajlang Provnce, China
has been nypected and assessed acoondang o the

Global Recycled Standard (Version 4.0)

Prochid camepories me mioned beloew {and farthier specified in the pmduct appendis condrmwiin
e sl o K1

Dithar [Kitchen wtemsils] (PCDO3E)

Prooems catepories carned oot under respanubility of e sbove mengoces copanistion dor e
oer e produos cover

Muolding [PROO1E); Manudectarng (PROD1E);
Packing (FRO02D); Warehousing (PRO031; Trading [PROGI0}
Thid Cordfetata is vl urak 20307 15
Place and Date of sue Srardnnd
Vg Worg, W1

o g :-*"'_.'__-a -h-h'a-*r---‘_—;‘:;

SGS-CETE Stancands Technical Sanvices Co | Lid
1B Cantury Yulis Mirsion, bo T3 Fucheng Flowd, Hessen Db, Beging, 100143, Chisa
W RGITR GO SN

Scope Certificate
Brop Temificpn Number BRC-GRCDTTH-GRE- 2106
SGE-CSTC Seandards Technical Services Co., Lid

st thet

HAMGZHOW FREETRON INDUSTRIAL CO., LTD.
Licaniga Mussied JRCH TS
M 117 Chuspiang Edit Rk, Econiry Divkpienl Avni of Tomgh Cousty
Fangries iy, 311300
Thejang Prosnce, Chin

Phick D Snrcirbied el Fivaafed i B i Siabioiraty weith Dbl

Global Recycled Standard (GRS)
= Viarsion 4.0 -

Product COigones Ml Dabiow | and Tt Secifiod i i (oo0uc! Speandia] conbar i the slandari(s).

Othar [Kitchan wensits] (PCOI3E)
Bt ann. Tabmorroe v res g Lrrhar memaemiy of the shove mertoned crmprernen b the seriied prosucs e

Marufacturing (PROMME), MoldingdPRO01E), Packing(PROOZ

Thie: corsticntn b walid unit 2024-06-02
Ausckd csiriar Ciiohal Becpcd Starcand Wi, Eonieet Cnen Stanced 301, Taosie Eohengs Stancncs Ciairm Polcy

Ecie vt ERME oF 545
Srangiee. MTEUETS
Lomd Uipcsrct: OE-06-01

[reeen

(e

e i

miETN (T

Concain Ry Licassid by Towite Fuchangs Lissing Code Cl-S0
Csmibon By Acceodiod by. IDWE: Aceafigier. Rt 181
trapectior Body: SG5-CSTE Sancands Tacheicsl Sersices Co Lid
Retnara) (A TR
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S0S-CATC Saandands Tachnical Sanvicss Ca Lid SGS-CETC Standards Technical Sendom Co, L.
18F Cantury Yuhul Mafiion, No. T3 Fuchang Road, HaiSan Distied, Bajgng. 100142, Ching TRIF Cartury Yidhul Manaicn, Mo T3 Fucheng Rosd, Haidan Dednct, Bejng, 100142, Chira
i ST (O O Wi BT O N
Scope Certificate Scope Certificate

Scope Certificate Number: SGC-GRODOEME-RES-2023-1 Epope Centifioals Number: SGC-GROD1416-RCS- 20234

SG5-CSTC Standards Technical Services Co.. Lid, SGS-C5TC Standards Technical Servicas Co., Lid

criied Thi! cerifies that
Scope Certificate Scope Certificate
GUANGDONG FREELY HOVER KITCHEM & TABLE WARES CO., LTD. Zhejiang Shuaishuai TECHNOLOGIES Co., Lud. Scope Certificate Mumber TS THE] 13- ACS00096501 Scope Certificate Number TS-HET197.ACS-00056300
License Nunber GROME96 L DR E T R Intertek Intertek
‘Wast wide of Wesl 2nd Fing Road, Xincheng industnal Zone, Mimong County, Guangdong Provinos, China Pak Town, P WE‘“_‘z P Ching centifies that centifies that

e e e o i e has been sadited and found to be in contomity Wil Se

Ningbo Beefit Kitchenware Co., Ltd. NINGBO WANSHENG IMPORT & EXPORT €O, LTD.
Recycled Claim Standard (RCS Wioerrie Marnber THEL12 Lierrie Murnber N2T197
~Version 2.0 - o FeACyClng A0 SEncant fRo) Ui ViBage, Zhagg Tow, Cix City, BLOCK &, DUMTYUAN CHUANGYE BURDING, No. 155, DONGHANMEN SOUTH RDAD,
' - Varsion 2.0 - Kingbe City, 315313 WUAD CITY, 325800,
Zhejiang Prowinge, China ZHEILANG FROVINGE, PR CHINA.
Precued eatigorss sraniiond Delow (and hethe 4pocibid i e rochect iggendin] cortorn with B Stedand(s)
Product calegones menbicnesd balow (and further speciied i he produd appendix] conlorm wah the stasdadis) s been audibed and found bo be in confarmity with the hhas been audited and found bo be inconfarmity with the
Had goods (PCO02Z)
Hied goodsPOO0ET RECYCLED CLAIM STANDARD 2.0 [RCS 2.0} RECYCLED CLAIM STANDARD 2.0 [RCS 2.0)

Procens categorss cameed ouf unded nisgonaiity of The abowe menBonid orgarination for the oemifed products e

Marufacharing {FRO01E), Packing (PROC20), Warehousing, distribulion (PROD31), Trading (FRIOED)

Process Calpgones canmed cul under ity of Pt above mentoned 0N for B oefiiled proOUCts Cover

dolding (PROGE), Printing (PR, Manudacturing (PRO01E), Packing (PROOBD)
*The processes madked with an aslersk may Be carmied cul by subconimacion.

Froduct categories mentioned below [and further specified in the product appendi) condorm with the standard|sk
Hard goods (PO00R2)

Frocess categories carmied out under nespansibiity of the abowe mentioned organization for the oertified products cover:
Modding [PROI1E]; Manufacturing m !'I'I'H'I (PROOZDY: Warehousing (PROO31)
*The proceve: ¥ A by

Froduct categories mentioned below [and further specified in the product appendi) condorm with the standard|sk
Hard geods (PC00R2)

Frocess categories carried out under nespansibiity of the abowe mentioned organization for the oertified products cover:
Manuacturing (PRO016); Molding m m [PROCI1 ) Trading (PROCGH)
*The procewes ¥ A by

This cerificate is valid unbll 20240109

Myt crilesiac Foecycied Claim Standard v 2.0, Content Claim Stancard 3.1, Textie Exchange Stardards Clairs Poloy [ | p— e ]l 0005003

Hupd cridens: Recycled Clam Standard ¥ 2 0, Conlent Claim Standsed 31, Texlle Exchangs Standards Clarms Polcy

Lt Upcsnadt HIZ2- 0337

Plas and Date of bisia Eandard
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Shangha, 0030504
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a ot ot
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The full certificates are always available upon request. Please feel free to contact us at belgium(@berghoff.be
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ECOVADIS SCORECARD

Appendix 4

BergHOFF Belgium.
Designing impact.
Cooking with purpose.

Il'.\.‘llilll lll l.ln'.\.‘llllll Ill In'l'\‘



ecovadis | sustainability scorecard

ecovadis | sustainabilty scorecard

ecovadis | sustainabilty scorecard

ecovadis Sustainability scorecard

Overall score - .
BERGHOFF BELGIUM BVBA 2 7600 -
Beringen - Belgium | Wholesale of other household goods oo
c xs | A t Entit Percentile iz
ompany size: ssessment scope: Entity o2nd %

Scorecard Publication date: 23Jan 2026 Valid until: 23 Jan 2027

Overall score 12 & @®
Environment Labor & Human Rights Ethics sustainable Procurement
percentie
92nd Impact on score 8000
2 765100 788100 7820 7861100 764100
Environment  impcton score 0000 ® 7 880

® 2 75n0

Environment | Policies  impacton score

A policy is a set of objectives that addresses specific sustainability issues. It shows a company’s intention to reduce impact,
mitigate risk or improve performance
Strengths

Quantitative objectives set on energy consumption & GHGs

Comprehensive policy on a majority of environmental issues

Environmental policy on energy consumption & GHGs

Environmental policy on waste

policy on

Formal mechanisms to review and amend environmental policy

| Measures ® 7 100:100

Measures are your company’s actions to support your sustainability policies and commitments.

Strengths

© 2026 EcoVadis SAS W

Employee program on energ
Recycling of office waste (paper, cardboard, ink cartridges etc.)

Measures to reduice paper consumption

Other actions to reduce energy consumption/GHG emissions.

Purchase andfor generation of renewable energy

Information provided to customers on environmental or social impacts of products

Internal sorting & disposal of waste according to waste streams

of energ, through gy or equipment upgrades
Provision of eco-friendly or ethical products
Reduction of carbon emissions in transportation
Other actions to manage waste
Other actions to promote the sustainable consumption of the company’s products or services among the customer base

Training of employees on waste reduction and sorting

S ® 5 0noo

Certifications confirm your compliance with international standards (for example, ISO 14001, ISO 45001, ISO 37001, SA8000 or
FSC Chain of Custody). They must be issued by an external certification body.

Environment | Certifications impact on score

Strengths and improvement areas

No recommendations yet

i | i ® 7 7500

Reporting is based on quantitative KPIs that measure your implementation of sustainability practices.

strengths

reporting on energ) GHs

Comprehensive reporting on environmental issues

Environmental reporting on waste

Reporting on total energy consumption

Improvement areas

Low priorty reporting on services & advocacy

Environment | 360° Watch  impact on score o ® > 7500
The 360° Watch Findings indicator is scored based on the data we gather by scanning thousands of sources in the public
domain. This allows us to get a broader overview of your company's sustainability management.
Strengths and improvement areas
21
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The full EcoVadis scorecard is always available upon request. Please feel free to contact us at belgium(@berghoff.be

No recommendations yet

News that impacted your score (1)
News stories about your company we found in public databases.

No records found for this company on Compliance Database 360° Watch
Impact on Score

19 Dec 2025
Neutral

Severity
NA
valid from Dec 2025 to Dec 2030

Labor & Human Rights  impactonscore 0000 ® 7 820

7 500100

Labor & Human Rights | Policies impacten scor o

A policy is a set of objectives that addresses specific sustainability issues. It shows a company’s intention to reduce impact,
mitigate risk or improve performance.
Strengths

Labor & human rights policy on career management & training

Labor & human rights policy on employee health & safety

Standard policy on labor & human rights issues

Formal mechanisms to review and amend labor and human rights policy

Labor & human rights policy on preventing discrimination and harassment

Labor & human rights policy on working conditions

Labor & Human Rights | Measures impact on score ee@e ® 2 100:100

Measures are your company's actions to support your sustainability policies and commitments.

strengths

© 2026 Ecovadis SAS

Provision of skills development training
Employee health & safety risk assessment

Training of employees on health and safety risks and best working practices
Employee health and safety emergency action plan

Compensation for extra or atypical working hours

Regular employee health check-up

Regular assessment of individual performance

Flexible organization of work (eg. remote work, flexi-time)

Health care coverage of employees in place

Family Friendly programs (FFPs) implemented (e.q. parental or care leaves, childcare services or allowances)

Actions to pr q forallin P

Improvement areas

Low priority d training of d harassment

Labor & Human Rights | Certifications impact on score ® 5 0o
Certifications confirm your compliance with international standards (for example, IS0 14001, 1SO 45001, 1SO 37001, SA8000 o
FSC Chain of Custody). They must be issued by an external certification body.
Strengths and improvement areas
No recommendations yet

Labor & Human Rights | Reporting  impact on score. ® 7 7510
Reporting is based on quantitative KPIs that measure your implementation of sustainability practices.
Strengths

Labor & human rights reporting on employee health & safety

Labor & human rights reporting on working conditions

Comprehensive reporting on labor and human rights issues

Labor & human rights reporting on career management & training

Labor & human rights reporting on discrimination and harassment
Labor & Human Rights | 360° Watch  impact on score @00 ® > 75n0
The 360° Watch Findings indicator is scored based on the data we gather by scanning thousands of sources in the public
domain. This allows s to get a broader overview of your company’s sustainability management.
Strengths and improvement areas

an
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